
ecently representatives of
Mortgage Professionals
Canada met with dozens

of members of Parliament and
senior government officials to dis-
cuss housing affordability, avail-
ability and accessibility, and to
outline concerns about the gov-
ernment’s changes to mortgage
qualification rules that were
introduced last fall.

“I am extremely pleased that
there is a real sense that members
of Parliament are listening to the
concerns from our industry,” said
Paul Taylor, president of Mortgage
Professionals Canada in a news
release. Taylor added that their
recent meetings with government
officials are “educating members of
Parliament on the positive role
that mortgage brokers play in the
Canadian housing market and the
negative impacts that recent
changes are having on first time
homebuyers.”

REM recently spoke with
Taylor in a one-on-one interview.

REM: From the press release
sent out, affordability and accessi-
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oldwell Banker Real
Estate’s ad titled
Somebody to Love, a story

about the joy pets bring to our
home, has been scored as one of
the highest-rated ads of all time,
the company says.

Ace Metrix, which measures
the impact of advertising, says the
ad is one of the top 20 ads in all
categories. It scored 779 in like-
ability, higher than any ad debuted
during the 2017 Super Bowl, the
company says.

The spot tells the parallel sto-
ries of two lost souls. It begins
with a shot of a man who has
clearly said goodbye to someone
he loves, as he longingly looks at
a picture frame beside his bed. It
then pans to a stray dog who is
wandering the streets. The two
meet at an adoption event and
an original soundtrack plays “you

rescued me,” when he brings the
dog home.

The spots will be shown on a
number of digital media outlets
and also made available to inde-
pendent Coldwell Banker affiliates
across the U.S. and Canada for
posting on their local websites and
social media channels. It can be
viewed at www.coldwellbanker.ca/
homesfordogs.

The ad is part of the ongoing
Coldwell Banker campaign

called the Homes for Dogs
Project, initiated in partnership
with Adopt-a-Pet.com, North
America’s largest non-profit pet
adoption website. Together, the
organizations have helped find
homes for more than 20,000 dogs
online and through more than
675 adoption events as part of a
national adoption weekend. 
The project has its next 
national adoption event slated
for Sept. 9-10. REM

Mortgage brokers lobby to lower 
stress-test level By Jonathan Hiltz

bility for first-time and other buy-
ers have some real challenges.
What are those challenges?

Paul Taylor: The govern-
ment’s intention in requiring bor-
rowers that are purchasing an
insured mortgage to qualify for
their “stress test” is (over) two per
cent more expensive than the
street rate. 

You can probably qualify for a
five-year fixed rate mortgage today
somewhere around 2.5 or 2.6 per
cent interest rate as long as your
credit is good. But the Bank of
Canada rate today is 4.64 for a five-
year fixed mortgage. So those first-
time purchasers who have less than
20 per cent down payment have to
buy mortgage insurance and
because they have to buy insur-
ance, they have to show that they
can manage an interest rate of 4.64
even though the mortgage will be
issued at two and a half.

The intent from the govern-
ment’s perspective is to make sure
that if there was an interest rate
increase, that Canadians didn’t find
themselves underwater and can

meet their financial obligations.
REM: So how do you address

this issue? 
Taylor: We’ve asked for a

reduced number. I think that hav-
ing the stress test in and of itself is
not a bad idea, but the dislocation
between 2.5 per cent and 4.64 per
cent is quite a lot. When you run
these numbers based upon average
Canadian households, you end up
with about a 20 per cent reduction
in purchasing power.

So when we look at an $80,000
household income, which was the
average Canadian income in 2015,
those folks at a 2.5 per cent inter-
est rate would be able to borrow
about $400,000. At a 4.64 interest
rate they can borrow about
$320,000. The options for homes
they can realistically afford now
are at the bottom end.

I’ve had a number of conversa-
tions with the Ministry of Finance
office and the government’s inten-
tion with these changes has got
nothing to do with market pricing.
The changes are very specifically
to try to reduce the overall liability

of the Canadian government.
REM: If the Bank of Canada

rate is 4.64 and the street rate is
2.5, what do you suggest it should
be?

Taylor: (It should be) 3.25
probably. It adds a bit of buffer and
ensures that people have a little
extra money in their budget than is
required to meet their mortgage
payments, but it also doesn’t
reduce purchasing power by 20 per
cent. It only brings you down
maybe eight or nine per cent.

REM: What did you hope to
achieve in your discussions with
members of Parliament on this
issue?

Taylor: We are essentially try-
ing to get MPs across the country
to understand the impact that this
purchasing price reduction is going
to have in their riding.

REM: Are they listening and
do they understand?

Taylor: They definitely are and
to their credit every MP that we
spoke to (realizes) that housing is
an important topic for everybody.

REM: Is the perfect outcome

from all this that the MPs go to the
Minister of Finance and try to get
the rate down?

Taylor: Essentially, yes. Our
hope is that the MPs across the
country can work with the
Ministry of Finance and gather
appropriate data from their own
ridings about the impact this is
having to the number of sales, the
difficulty some of these folks are
having getting into their first
home, and what the potential
impact it actually has on the rental
markets as well. This is because if
people are forced to rent longer,
that is going to reduce the supply of
rentals and might actually push
costs up as well.

All of these things will make
the economic plight of young,
middle-class Canadians more diffi-
cult. REM

Paul Taylor

Rescue dog ad ‘highest rated 
real estate ad of all time’

A scene from
the Coldwell
Banker ad.
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survey released by Vancouver-based real estate website REW.ca
says a high level of neighbourhood or building expertise was cited
as the No. 1 reason consumers choose one real estate agent over

another – beating out personal recommendations.
This finding was despite more than half (53 per cent) of all buyers

(first-time and repeat buyers) saying they found their most recent agent
through a recommendation from family or friends.

Local expertise was cited by 39 per cent of first-time homeowners as
the top selection factor when finding a new real estate agent – notably
higher than a referral from family or friends, at 27.5 per cent and an
agent’s reputation for getting the best deal, also 27.5 per cent, says
REW.ca.

The local expertise factor jumped even higher, to 51 per cent, among
repeat property buyers who said they would consider looking for a new
agent the next time they purchase a home – followed by recommenda-
tions (38.6 per cent) and reputation (22.8 per cent).

Nearly half (48.1 per cent) of first-time homeowners said that they
would either consider using a different real estate agent or would definitely
switch the next time they buy a home.

“It certainly seems that a referral from friends or family does not carry
the weight that it once did – leaving the door wide open for agents with
local expertise to pick up new clients,” says Joannah Connolly, editor of
REW.ca. “With data becoming more readily available, we have to ask our-
selves whether the way we choose our real estate agents is changing.”

REW.ca polled 2,244 people in B.C. in February. REM

Survey says expertise
beats referral
A


